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For business owners, experts and professionals, writing
a book can seem like an overwhelming task. Our Right
Book Template helps you build the framework for your

book and makes it easy to organize your thoughts so

you can write a great book that speaks to your perfect

customers.
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Positioning your book to the ideal reader is

the most important step in writing the right

book that serves you and your business. Of
course you want to provide great value to
your readers but starting with the end result
in mind is crucial to the success of your
book.

What is your niche? Choosing a niche is the key to success in business
and in your book. While it seems counterintuitive,
narrowing the number of products and services
you offer and specializing in them makes you more
appealing to the right customer.
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Who is your ideal client? Spending time to clarify who that one specific per-

son who needs your product or service the most
L will pay you back in dividends. Just as picking one
N niche will multiply your success, zeroing in on one
ideal client will bump you to the leading expert.
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What is your ideal client’s big problem?
y &P When you provide your product or service to your

ideal client, what problem are you handling for
them? The bigger the problem you solve, the more
money people will pay for your solution.
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How does your ideal client struggle in Spend some time looking at the world through your
clients’ eyes. How does it look when they are sad-
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their day to day life due to that problem: &ia dled with that big problem? How are the things
they care about most affected? (Relationship,
Work, Family, Fun)

How would your ideal client’s life look if

that big problem was solved? Think beyond the fact that they no longer have the

problem. When the problem is gone, what else will
they be able to do? How will they be different at
work? At home with their spouse and family? In
their free time?

The Transformation You’re Offering:

People get really inspired by a book when it Ex. You can save your marriage when you master the neuro-
Lo science based tools that fix any relationship. Guaranteed.
offers to transform their life in some way.
Make a powerful transformation the theme
of your book to inspire your ideal client to
keep reading and to take action on the

transformation you offer.

Use your answers from the questions on po-
sitioning your book to come up with your
transformation. In one or two sentences,

state what is possible for your ideal clients
when they use your solution.

Free 60 Minute Right Book Consultation

We know that positioning your book is really challenging, but it is the key to writing the right
book that serves you and your ideal client well. When people write the wrong manuscript, it’s
frustrating and hard for us to help them. That’s why we offer a complimentary consultation to

help you get started on the right track. Call 604-941-3041 or email us at
info@celebrityexpertauthor.com



Your Signature System or Principles:

Once you have established your transformation, spend some time thinking about what it takes
to create that result for your ideal client. You will no doubt have a number of steps in a pro-
cess or some guiding principles that you use to achieve your outcome.
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Example:

Our system for writing the RIGHT BOOK for business owners, experts and professionals

Decide on a clear goal for your book and position it in a niche with an ideal client

Gather all your stories that show your ideal clients getting great results using our Storytelling Template™

1.

2

3. Create your outline and writing plan using our Right Book Template™

4. Follow your writing plan using stories to explain how you get results for your ideal clients
5

Publish your book, give it to ideal clients and watch them become your best customers

What is your Signature System for?

What are the steps in your system? (Shoot for 3, 5 or 7 steps)
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Why are you interested in solving their big problem? Why did you come up with the solution
you provide to their big problem? Do you have some sort of personal tie to the problem and
overcoming it that makes you an expert in this area? Tell your million dollar story about why
you can provide the transformation that they are looking for. Give them some insight into who

you are.

What is your million dollar story?




DOOK IItie and suptitie.

Make your title grab your ideal client’s attention by identifying the problem they have or the
solution they want.

Most of the time we come up with the perfect title after the content of the book is written.
However, it never hurts to have a working title and subtitle. It really impresses people when
you tell them that you are the author of the forthcoming book...[Working Title goes here]

What is your working title?

What is your working subtitle?
You can explain the transformation your ideal client will get in your subtitle.

Title and Subtitle Examples

Forbes Boomberg
Entrepeeneur D Mo Hoed

The ¥

Automated

Work Less, Make More

SECRETS

OF

MILLION?
4

),
\ How To Boost Sales,

Maximize Profits,
and CRUSH the Competition

THE

ULTIMATE ___
—PRACTICE

WHAT MEDICAL SCHOOL FORGOT TO TEACH YOU
About Building the Life of Your Dreams

Get "FREE" Instant Access To
Over $693.31 of Pure Money Making Strategies, page 119




Topics Brain Dump

Do a brain dump of all the topics that you think your ideal client needs to know about in order
to solve their problem. List of 20 topics.
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From this list, choose the top ten most important topics and list them below in the order you
think they should go in your book. These will become your chapters. The additional topics can
become a subtopic in one of the chapters. List of 10 topics
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Chapter 1

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




Chapter 2

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




Chapter 3

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




Chapter 4

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




Chapter 5

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




Chapter 6

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




Chapter 7

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




Chapter 8

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




Chapter 9

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




Chapter 10

lopic:

Create your chapter title by turning the topic into an attention
grabbing headline.

What are 5 subtopics that your ideal client needs to know about this topic to solve their big
problem?




How Long Should
My Book Be?

Your goal is to write a 120-page book. That’s really the
sweet spot, because it’s enough pages that people
consider it a book, but it’s short enough that it doesn’t
cost much to print. It doesn’t weigh a lot, so it’s easy
to carry a bunch of them in your briefcase or in your
suitcase, and it doesn’t overwhelm people when they
get it.

A book this size is about 30,000 words. So how do you
budget these words? The easiest way to do it is to go
with 2500 words per chapter, 2500 total words for the
introduction and conclusion (our book’s introduction
was 2014 words and the conclusion was 472 words)
and 2500 spare words wherever you need them. (You
can use these for introductions and conclusions to
each chapter)

How to Write Your Introduction

To write your introduction, draw the

reader in by using the information we IDENTIEY VOUR IDEAL CLIENT
have gathered. Link the information to-

gether by following the steps.




Describe how your ideal client feels about
this big problem in their own words.

Can you tell a story that illustrates the
problem in action?

Can you tell a story that relates the possibility
of having the problem solved?

How will your ideal client’s life look when this
problem is solved?

Tell your million dollar story.

If you’re a [describe ideal client] read on to
find out how to get [transformation] and
solve your [biggest problem] with my help
or system.

PRESENT THE BIG PROB-
LEM THE IDEAL CLIENT HAS
AND ELABORATE ON THE
IMPACT IT HAS ON THEIR
LIFE. MAKE SURE TO STRIKE
EMOTIONAL CORD

DESCRIBE THE DESIRED
OUTCOME THE IDEAL CLI-
ENT WOULD LIKE TO HAVE
FOR THIS BIG PROBLEM IN
THEIR OWN WORDS. MAKE
IT COMPELLING.

WHAT GIVES YOU CREDI-
BILITY AND AUTHORITY IN
SOLVING THEIR BIG PROB-
LEM?

STATE THE TRANSFOR-
MATION THAT YOU CAN
PROVIDE IN THEIR LIVES
WITH THEIR SOLUTION TO
THEIR BIG PROBLEM.

INVITE YOUR IDEAL CLIENT
TO LEARN MORE ABOUT
THE PROBLEM, SOLUTION
AND TRANSFORMATION
THAT IS POSSIBLE IN THE
UPCOMING CHAPTERS. IN-
VITE THEM TO SOLVE THEIR
BIG PROBLEM WITH YOU
IN YOUR BOOK




SHARE YOUR SIGNATURE
SYSTEM FOR PRODUCING
I YOUR TRANSFORMATION

At the end of the book, don’t forget to take

. ALLUDE TO THE SPECIAL
advantage of your opportunity to explore

6 OFFER AT THE END OF

bi t probl ith to find out
your [biggest problem] with me to find ou BOOK

your next best step to get [transformation].

How to Write the Body of Your Book

For Each Chapter

Write a brief chapter introduction (1-2 paragraphs)
« Link topic to biggest problem and transformation

« Let your ideal client know why this chapter is important in changing their life

Writing the Content for the Chapter

o Aim for 2500 words although some will be longer and some will be shorter

« You have five subtopics to write about (approximately 500 words each)

« Keep the key strategies of your system focused on your ideal client’s desired outcome

« Make sure to translate all technical jargon into client friendly language

Provide a success story that supports your main point

« Tell a success story that provides evidence of effectiveness of key strategies in chapter

« Keep emotional content high and connected to desires of ideal client



» Be sure to use story to show that what the ideal client wants is possible and actually
happening for the clients or customers you help

« Use stories to brag without bragging

Write a brief chapter conclusion (1-2 paragraphs)
« Sum up how key strategies solve the biggest problem and produce the transformation

« Connect to the next chapter (ex. In the next chapter you will discover how...)

How to Write Your Conclusion

e Talk in terms of the real possibility of producing the ideal client desired outcomes and transformation
e Restate the big problem and the solution they desire

e Provide a powerful story to give evidence of the solution they want

e Reconnect to author’s passion for solving this problem

e Tell ideal client that they don’t have to do it alone

e Invite ideal client to take action on an offer to work with you

e Insert means of connecting with you (email, phone, landing page)

Remind ideal client to take the next powerful step



Apply for a FREE

Want Help to Make Sure You Write the Right Book?

Apply for a FREE publishing consultation. We can help you lay out an action plan for your book
and discuss the best strategy for getting your book written and published.
Email info@celebrityexpertauthor.com or call (604) 941-3041

OUR SERVICES

Click the services for more information

DIY

! Get Your Book Published

COACH
Get your hand held through the
‘i“‘

writing and publishing process
CONCIERGE
Get Your Book Ghostwritten
for You and Published
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“Is a book the next step in your career path?”

“It’s time for you to get that book written.
We can help you make it a reality”

WHO WE ARE

We are the publishing company for business owners, professionals and experts who know that a book is the next step
in their professional advancement.

Whether you're a good writer, a terrible writer or you're overwhelmed by the whole concept of writing a book, we have
a solution for you. We offer packages that range from design, layout and publishing for people with completed manu-
scripts to full-on ghostwriting for busy people who don't have the time to write. If you want to write your own book, but
don’t know where to start, let us coach you and hold your hand through the process from the moment you write your
first word to the glorious day that your book is delivered to your door.

We know that writing a book is a big investment. We understand that you expect a return on that investment. That's
why we make sure that you are writing the RIGHT BOOK that makes money for you in your business. Before we
even let our authors start writing, we spend hours making sure that we have positioned them as the leading expert to
their ideal client and that their book provides a solution that their perfect customer values enough to invest heavily in.

If you're ready to launch your business to the next level with an expert book, we're here to help. Talk to us about the
package that is right for you and let us guide you through the steps to becoming a well paid, published author.

Contact us @ www.celebrityexpertauthor.com | (604) 941-3041 | info@celebrityexpertauthor.com
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